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In this course, we will take an exciting journey to the Art and artists of different periods, from all

over the globe, discovering how Art can be regarded as a mirror of “the spirit of the times” we
are living in. Today, globalization has a powerful influence on 21% century Art. With technology
and the digital revolution everybody can create art and show it to the entire world. Also, in our
consumer culture and globalized world, art is becoming like any other commodity or product
exported and imported worldwide. In this course, we will look at the unique and the shared
elements of artists from different countries, evaluating the effect of globalization on smaller
artists and big art conglomerates. Marketing can be described as “the” art form of the 21st
century. We will analyze this through the exploration of the works and marketing success of
artists such as Andy Warhol and Damien Hirst. Street art will also be a key topic as an example
of a counter-culture to consumerism. We will learn about international street artists such as
Banksy, and about local street-art through a walking street art tour of Valparaiso.

To achieve the objectives of this course, you will:

¢ reflect on the changing definitions of art through time until the 21% century.

e beexposed to awide variety of contemporary art.

e discuss how important contemporary artworks relate to their social and historical
contexts

o explain the geographical shift of artistic centers from Europe (Paris) to the United States
(New York), and then in the 21st century to a global spreading (Asia and Africa).

e describe the way museums, museum collections, and access to art influence and inform
contemporary artistic practice.

e examine how the artistic activities in different local and national contexts are organized in
the contemporary global culture.

e understand ways in which art and cultural practices around the world both are impacted
by and contribute to globalization.

e discuss the role of the art market.

o identify major works of public art and develop critical thinking skills in relation to art as it
and global contexts.
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e explore contemporary art as a continuing, international artistic project.

KEY CONTENT

TEACHIING AND EVALUATION METHOLOGIES

Avariety of learning activities are designed to achieve the course objectives, provide a rich variety
of learning experiences, build a community of learners, and equip you with skills and competences
for ongoing learning. The lessons of this course consist mainly of on-campus classes which follow
the “flipped-classroom” methodology, to promote active learning, interaction in class, and
encourage independent thought and application of ideas.

Students will give one presentation on a topic of personal interest that addresses the theme of the
class. Each presentation will be approximately 30 minutes followed by group discussion. After the
presentation you are asked to self-assess the quality of your presentation. For the final project, you
will develop an individually researched paper on an open topic to be decided in consultation with
the teacher.

In addition, we will discuss reading assignments and do group work as well as watch one film on
street art, on the Graffiti artist ‘Banksy’ and an extract on ‘Damien Hirst’. One of the highlights of
this class will be a street-art tour in Valparaiso. This tour will be guided by a street artist and we have
the chance to visit the studio of street artists.

Your progress will be evaluated by participating in the class, an extended essay, a presentation, a
final paper and an exam. Evaluations will be based on your ability to synthesize new material
(reading or audiovisual) with your own reflection and critical thinking. Memorization of the material
and definitions is NOT the objective of this course.
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