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The objective of the course is to understand the historical context within which the concept of
Corporate Social Responsibility (CSR) developed, effectively using key concepts and terms.
Students will apply this understanding in thoughtful analysis of selected CSR and Sustainability
Reports obtained through online research and develop an approach to and position on the ethical
dimensions of ‘corporate citizenship’ in a global economy.

While already well entrenched in standard business practice, the concept of CSR still
generates a great deal of debate in global political and economic contexts. This class is
designed to bring students into this debate and help them develop a position on the issue.
Understand the historical context within which the concept of Corporate Social
Responsibility (CSR) developed, effectively using key concepts and terms.

Understand the positions and players in the current debate surrounding the significance of
CSRin a global context.

Apply this understanding in thoughtful analysis of selected CSR and Sustainability Reports
obtained through online research.

Develop an approach to and position on the ethical dimensions of ‘corporate citizenship’
in a global economy.

Readings will be assigned every class to provide a historical, socio-political,
environmental, and economic context for analysis of the current state of the debate
surrounding CSR.

Readings will be discussed, and their positions analyzed in the first part of each double
class period.

A guided extension of this discussion in related shorter readings, excerpts, quotes,
hypothetical situations, videos and case studies will guide the group work that will occupy
roughly the second half of the double period.
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Groups will change each class and the responsibility of group reporting on the day’s topic
Will alternate, with each student responsible for sending one report/video/group of quotes
and a list of questions to guide class discussions/group work.

The goal of group work is to reach a consensus on the CSR topic of the day, and the
responsibility of the group leadings discussions is to briefly summarize the process of
reaching that consensus.

As we move from general to more specific considerations during the course, we will
conclude the semester with a guest speaker on a Chile-specific CSR topic and better
understand the “social” context in which CSRis applied in Chile.

We will have several guest speakers and field trips, as well as an opportunity to carry out a
“mock CSR” activity.
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